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Linked[T}). campaign manager

2
Targeting

Who's the audience for this campaign?

o Location

M Companies

i Job Title

Czech Republic =

e All

By name
By category (industry, company size)

Enter the companies you'd like to exclude

= Al

By title

By category (job function, seniority)

Enter job titles you'd like to exclude

Optimics (Admin) » Linkedin Home

: Audience @

3,862 Linkedin Members

@ Location: Czech Republic

R Skills: Google Analytics

Contact Linkedin

Help




GA Premium

= Vykonny
analyticky nastroj

Google
BigQuery

| YouID

Google
Analytics

= Motor pro Premium ot
digitalni . g
marketing Googe
, o , Webmiter Network
= Brutalné rychly

rozvo‘ainovace
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Chytrejsi kampané

Qualified Traffic doubleclick Remarketing Lists

Remarket & bring back your . by Google Segment & define audiences
prospects with relevant based on their demographics,
messaging and attractive offers Goggle AdWords behaviour, product parameters,
delivered across AdWords and purchase cycle, credit scoring
Doubleclick etc.

CESKAS ad Google Analytics

SPORITEI_NA Customer Data / WWW + CRM
Predict how likely an individual prospect is to take out a mortgage loan o
with you. Use that prediction to stay relevant, eg. low propensity & high
value audiences need additional incentives to sway their purchase BigQuery Prodiction AP1

decision in your favour. GOOg[C Cloud Platform



Atribuce - jaka reklama si zaslouzi kredit?

Conversion
1 Conversion Type Selected ~

Select all | none Show all | selected
Q
~ [v¥] Goal
[[] Goal 1: Calculation
[v] Goal 2: Lead
[[] Goal 3: Callback
[[] Goal 4: Application
[] Goal 5: Approval
[] Goal 6: Agreement

BEGINNING OF PATH

O kO N W

Apply Cancel

Social Network . 25%

Display — -

Paid Search — —

o
[ 1
o0
-

Other Advertising — — -




Atribuce - jaky kanal si zaslouzi kredit?

2‘/‘ GOOS[E Analytics Home Reporting Customization Admin e ‘,.
‘ Channels Path Conversions + Conversion Value
1. [P 28 (29.79%) CZK42.000.00 (35 74%)

21i Dashboards

%]

5

- 2> 20 (21.28%) CZK11500.00 (979%)
= Shortcuts m 10 (10.64%) CZK15,000.00 (12 77%)

w

s [ 6 (6.38%) CZK14.000.00 (11.51%)
[ Intelligence Events
: 5. (2D 3 (3.19%) CZK3.500.00 (2.98%)
© RealTime . [P [ Mobile 2 (2.13%) CZK0.00 (0.00%)

i@y Audience [ 2 (2.13%) CZK1,500.00 (1.28%)

=, Acquisition s [ B 2 (2.13%) CZK3,500.00 (2.95%)
9 m Call centre 2 (2.13%) CZK3,500.00 (2 98%)
10. m Call centre Branch x 3 3 2 (2.13%) CZK3,500.00 (2 98%)

[ Behavior




Big Data

Hosting + Storage Big Data Services . .
Compute m Nativni integrace meazi

GAP a BigQuery

m Neagregovana hit-
level data, denni
synchronizace

m Otevrena platforma
pro zpracovani
jakychkoliv dalsich dat

m 500 USD kredit pro

BigQuery




Mar 1,2013 -Mar 31,2013 ~
Enhanced Ecommerce

-«
O ALVREY New Tag Now Editing Last Published
% o over 20 tag types. Version 2 Version 1
o
Add 3 cewtag Last updated a few seconds ago Published a few seconds ago
Al Visis byberg  @googlecom byberg  @googlecom
9-425 Vists with Product Views
7-463 Visits with Add 1o Cant Visits vith Check Ot
fisits wil ~Out
5,384
BRer 4671 Vaits wih Transacions

2,736 e

¥ 4 L3 s =

b

No Product Views No Cant Addition Cant Abandonment Chock-Out Abandonment

20.82% 33.23% 25.59% 58.57%

Treemap reports
. ot T + custom funnels, cohort analysis, LTV,

calculated metrics, unified segments for
MCF, GDN impression reporting in MCF

Much more coming up soon!

Referral Paid Search
260,003 136,514
Sessions Sessions




Google Analytics Summit 2015

9.-10. 6. @ San Francisco



Kdy prejit na Premium?

= Prekracujete limit 10 mil. hits/mésic

= Vase analytiky trapi sampling a agregace dat

= Chcete detailni vhled do prinosu marketingovych kampani

= Mate vice webl / zemi a chcete jednotny reporting

= Pouzivate (nebo chcete pouzivat) Doubleclick nebo BigQuery
= Potiebujete konzultace, podporu a smluvni garance/SLA

= Cena: 150 000 USD / rok (licence + sluzby)



Jak probiha prechod na Premium
= Kontinuita dat a nulové
pozadavky na implementaci

= Je zachovana stavajici
implementace v plném rozsahu

= Jsou zachovana veskera historicka
data (dokonce bez samplingu)




Dékuji za pozornost!

Jifi Brazda
jiri.brazda@optimics.cz
(+420) 602 345 620



mailto:jiri.brazda@optimics.cz

