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; 2,7 zetabytu digitalnich dat (27+21 nul).

50x vice do roku 2020.

Jak velka jsou

Big Data?
90% 90% vytvoreno za posledni 2 roky.

2 Za dva dny vice dat neZ do roku 2003.
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Big Data jiz
pouzivame, ale

primarné mimo
komercni
segment.
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L.A.P.D. predpovida kriminalitu.

Google analyzou KW predikuje chripku.

Pfedpovéd volebnich vysledku.

Data z mobill planuji MHD.
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Firmy jiz bez problému dokazi data sledovat a
uchovavat. Nedokazi je ale propojovat.
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Connected
Customer
Master Data
Management




8 Neni to zadna veda

Amazon:

1. Purchased shopping carts

2. Items added to carts but abandoned
3. Pricing experiments

4. Packaging experiments

5. Wish lists

6. Referral sites
B 7. Dwell times

8. Ratings by you or those in your social
network

9. Demographic information
10. User segmentation
11.Direct marketing CTR data
12. Click paths in session
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* Nejvetsi kosmeticky retézec v Dansku s 300 obchody

* Nyni nejvétsi vérnostni program v Dansku




Personalizace pres vsechny kanaly

Sign up Store / web / mobile i —

Newsletters

Receipt -
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YouTube “Swwow
channel
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Personalizace je tvorena cilenymi bloky informaci

Products you might Key
like... Campaigns

Competition./
call'to-action

Near store Latest adidas
map/info news
Dynamic template blocks
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eCom site

Mobile web

Welcome mails

Display Ad

Facebook

Campaign site

In store

Newsletter

Engagement ovliviiuje ndsledujici komunikaci

Confirm. E-mails

Mobile App
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Kazda druha zena v Dansku je ¢lenkou klubu

@ @ Club Matas full launch in 293 stores

(web, e-mail, sms, POS, print, tv)

Matas and . : OM I (September 2010
Wunderman agrees Pilot launch in (Sep )
6 stores

to build Club Matas
(February 2010) (July 2010)

2 mio members

(March 2011)
Launch of Facebook, mobile
friendly web, youtube, baby
club
(June 2011)
ClubM launches 1.3 mio members
Codlition loyalty 2/3 of all women in DK

Launch of Mobile App

(July 2011) program between 18-65

(May 2012) (August 2013)

1 mio members
(April 2012)
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« Nejvétsi slevovy portal v CR s vice nez milibnem zakaznik(
» Obohaceni klasické segmentace na transakCnich datech o data z Facebooku
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Segmentace obohacena o Facebook data zakazniku

Emotions +

Emotions - i Urban Yuppies

O Small Town Fun Seekers

S




Transakcni data Facebook data

= Prdmérné revenue = StarSi teenager, pracuje, prave dokoncil

= Objednava: jidlo, zabavu univerzitu, svobodny, ma penize, chce se ukazat
= Web: zabava, jidlo, nadpramérné i ostatni ®  Insight —jsem king, mam penize, fun & status

= Pohlavi: nejvice muzti mezi segmenty = Velka meésta —Praha, Brno

= Platba: nadpramérné kartou = Status — Starbucks, CCC Shoes, Maxim

= Vék: median XX let = Zabava — Potrebuji dovolenou, Zelena, Fotbalek,

Cesky jsou nejkrasnejsi Zeny na zemékouli
Politika - TOP 09

zwe % HAEOIO/EY

ICE W:KEYTEAM

=  Newsletter: XX %

mobil
mama CZ Soe:

e —pswmelid

HOLKY  START  MIXER
S podporou Starostu




« QOdraz zivotniho stylu ve spotfebovavanych znackach

« Dominantni Brand Story pro kazdého zakaznika
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Zakladem jsou transakce na platebnich kartach

» 31.1.2014 (2 dny)

» 31.1.2014 (2 dny)

» 29.1.2014 (5 dni)

=

» 27.1.2014 (7 dni)

» 27.1.2014 (7 dnil)

» 27.1.2014 (7 dni)

» 27.1.2014 (7 dni)

» 23.1.2014 (11 dnu)

platba kartou 3001

Dopliite popis transakce

platba kartou 3001

Doplnte popis transakce

platba kartou 2801

Dopliite popis transakce

platba kartou 2301

Doplite popis transakce

platba kartou 2601

Dopliits popis transakce

platba kartou 2601

Doplite popis transakce

platba kartou 2601

Doplnte popis transakce

vybér hotovosti ATM 2301

J00000000000(3152  — 10 459,00 CZK

APPLE ONLINE STORE CZ
800-701-391

30012014

0000000001585
970170 Kaufland Ceska
Praha 4 -Mi

30012014

XOOOOCCCCKX 1585
970158 Kaufland Ceskd
Praha 4 - Mi

28012014

000000003152
LEKARNA HARFA PRAHA 9

23012014

KO000COCONNK3152
RAUTIS, A'S. PONIKLA
26012014

KOCCOOOCOGK3152

H & M STERBOHOL PRAHA
26012014
XCOOOO0000(3152

947941 Interspar Praha
Praha 10

26012014
HOOOCKKAKA 3152
358 C8, OC Galerie Ha

Fenbn f

- 250,60 CZK

- 275,00 CZK

- 230,00 CZK

- 1405,00 CZK

- 299,00 CZK

-1948,52 CZK

-7 500,00 CZK

= Analyzujeme transakcCni data
z pouzivani debetnich a kreditnich karet.

hm weeyyyalbert endyyyalbert
Mmpzxxxgi weeyyypkrser
endyyypkrser viu mpzxxxgib
pharmea harmonia karna
weeyyysija weeyyyosiva hrusk
hypernova tercia vscht
weeyyydajas weeyyysuz
palacschonberg

= \ystupem analyzy je radek sdruzujici
znacky objevujici se v datech

= ZnacCky v daném radku charakterizuji
urcity vzorec nakupniho chovani.



Brand Story 1 - ,,Bézec”

sport ii oc weeyyya weeyyyintersport weeyyysportisimo endyyya stores point free olympia weeyyyalpro
H ar d d at a endyyysportisimo weeyyyzkd weeyyydecathlon futurum weeyyyrock weeyyyhudy shop weeyyytravel
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Brand Story 2 - ,,Aktivnhi mlada zena*

markt drogerie weeyyydm—endm@Wer bal weeyyyka nzelsberger muvkrt
H d d t weeyyymadal weeywyybambule w ymarionnaud pgatiner wee y Vip
ar a a. weeyyylekarnaskeho weeyyyscnumabu

obohacujeme
vystupy ze S

Knihy Kanzelsberger

Stranky nejblizsiaffinity/affinity_10.csv (804 likers)

Bambule - Kralovstvi hradsk

| 4 y
LLLLLLL
socialnich
Parfumerie Douglas Ceska republia
L'OCCITANE en Provence - Ceska republika
Y 4 "W 4 Rossmann Ceska republika
Sephora Ceska republika
medii s s
bux.cz
MARIANNE (£agopis pro 2eny)
dm drogerie markt Ceska republika
Tescoma
vysokou =

Garmier CZ

Tehibo Ceskd republia
Bat:

afinitou ke e
znackam.

Avon Ceska republika
NESCAFE Dolce Gusio CZ / SK

T T
0.2 03 04




Aktivni mlada zena“
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Twitter
T

Real-tme Tweets
Push Message m .,"2?.3'1? ”Appp
Server : " ok g
Apple Push Notfications . ’ 09 Balance check

% S0, l e
@ o JSON sonse m Web

&I Vew regstrasons

...... Emboddng
Facebook ——— vy ¢ Email/CM Engine
Page Posts/Updates U Emal delivery
SOAP ‘e Opt ot management
e o © management
Point of Sale —
QR Code at ePOS N

Trigger based komunikace
zalozena na propojeni ruznych zdroju dat
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Rlzné varianty nastaveni scénaru komunikace

i N Split on Tier-
(\ > Platinum, Gold, » NumberPresent »~-  Call Center V4 —m—————p SendSMS

r_ Silver Platinum Number present true

Gold or Silver / /
lost bag Numb er not present/ false

InboundResponse

Send Concierge {errar)

Reply to Tweet

(else) / ue T

NumberPresent o ﬁ—[lnboundResponse ] Send_SMS_Hoiio
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. Letenské sady | Letnd Park
PageFive

. Kavarna.Pod.Lipami
. ROXY/NoD
. Letna Beer Gard|

. DejaVu.Music.Ciub
. Harley's

2 . Le.Clan
‘ U.Bukanyra
‘ Cross.Club . Chapeau.Rouge

. Mestfactory. Backstage
. COCO.Café.Disco.Bar

.Dean.Pragus . M1 Lounge . MestFaciory
. Vytopna.Zlichov

I u 4 u
e Ls.Bodeguita.Del.Madio e I e I
‘ Solidni_jistota ’ . Prague.Beer. Museum
. K]
. Maxim.Bar v
@ - A4 wswgn
y
. PopoCafePetl Music.Club v a m a a m
. K,U,.bar.lounge. Foodbar.& Lounge.Cafe ' Sos=ey
. Baku.Lounge.Bar
I A4 uny f?

. Al.Capone's.Cocktail.Bar 5 3
OC.Novy.Smichov

. Groove. Bar
. Café Café . PopoCafePetl. Café/Bar

‘ Bar.23 . Staroméstske.namésti.|.Old. Town.Square

i R Brah
. Mskskuko,LRun.sugm ou'gg‘ )

. Double. Trouble
Batalion . N o
.Club oca.cafe. bar
e . PopoCafePet.Club
. 360°.Lounge.Bar

. Angelato

x.Restaurant

. Music.Club.Zlaty Strom

] . Starsky.& Hutch . Klub.L}
o & | &&r

Lzl ralladium ’ Uhelny.trh
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Facebook vi, kdy se

data mood

zamilujete. m,\
associated inferred

Communications Interface

134

2164 current
S mood- inferred
2 associated mood
g - —— data
= Mood Profile
S Database |
2 180 Mood Estimator
Eis T —— Module 132
z Mood Rules

Database |

162

-50 0 50 100
Days before/after relationship

A4

Apple analyzuje vasi

1 4

naladu monitorovanim
pulsu a vyrazu obliceje.




Propojeni
identifikace
pohybu
transakci




Let’s talk more

Jan Egem, Managing Director, KBMG CEE
+420 606 236 560
jan.egem@kbmg.eu




