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Is this modern marketing? 

https://www.youtube.com/watch?v=clWEPrHSB_U










https://www.youtube.com/watch?feature=player_embedded&v=x0EnhXn5boM 









1. Listen, create, 
engage, optimize 

2. Content marketing 
3. Omnichannel 

strategy and content 
management platform 





https://www.youtube.com/watch?v=yC-VwrbUUO4 

https://www.youtube.com/watch?v=yC-VwrbUUO4








http://www.thehubcomms.com/coca-colas-journey-website-launches-its-own-blogger-contributor-network/article/323718/


http://www.coca-cola.co.uk/environment/recyclometer-iframe.html


https://www.youtube.com/watch?v=M9_B6h67t4A


Classified - Internal use 
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DESTINATION: Solution integrating 

CRM, Social media and Customer center 

CRM Phase 1 
Self Service Campaign 

Management  
& Analytics  

(TIBCO) 

Email/SMS 
(TIBCO) 

CIC 
(SalesForce) 

 
EG Data 

(FICO)Consumer  

CRM Phase 1 
Tibco 

1 

Filter 

Listen 

Report 

Measure 

React 

Blog, Facebook, Twitter, 
Other 

Proactive 

Guidelines 

Agenda 

Social 
(Sysomos) 

EG FICO 

Widgets 

Mobile   
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CIC Data 

(SalesForce) 
Consumer & Customer  
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Control & Reporting Console (CIC Agents, Marketing, Agencies, PAC, K&I) 
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Content confidence, higher 

engagement of target audience 

Driving interactions and loyalty 

Protecting the brand from bad 

publicity 

Triggering purchase interest and 

incidence 

Extending the reach of traditional 

paid/push advertising -> increased 

penetration of young cohort 

Interest 

Desire 

Action  

Attention 

Viral 

conversational 

content 

Ambassadors, 

community 

Topical, 

geolocated 

content 

New mobile, 

social channels 

Better insights lead to more relevant and inspiring content that drives interactions via new 

social/mobile platforms which result in higher engagement, loyalty and ultimately drive purchase 

interest. 

http://loyalty.johnpaul.com/crm-marketing-3-0-customer-insight-brings-enterprise-wide-benefits-and-opportunities/ 



CRM 3.0 BUSINESS NEEDS 

PR in social media 

TO LISTEN IN AND LISTEN TO (where, when and who says 

what, whose words  are of  importance) 

ANSWERING  AND GETTING INVOLVED  IN 

CONVERSATION (how, when and who should answer on behalf  of  the brand, by 

using which platform ) 

INFLUENCING AND SETTING THE TOPIC (getting 

involved actively, thematising, offering sticky stories, optimization both for 

search engine and social media) 

DRUMMING UP FOLLOWERS (who are our evangelists, in 

which fields and how we should manage our relations with them)  

Classified - Internal use 





https://www.youtube.com/watch?v=0gaeyyrW7T0


https://www.youtube.com/watch?v=G1P3r2EsAos 
https://www.youtube.com/watch?v=LerdMmWjU_E 
https://www.youtube.com/watch?v=fiwIq-8GWA8 
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http://marketingsales.tyden.cz/rubriky/marketing/coca-cola-dojima-s-novou-reklamou-ne-znamym-tvarim-prirazuje-jmena_318454.html 
 

Happiness in tough times:  
https://www.youtube.com/watch?v=6OQl4NGQvhg 
 

Valentines: 
https://www.youtube.com/watch?v=RjMhZFhD0tI 
 

Xmas: 
https://www.youtube.com/watch?v=EvtVxcEsojc 
https://www.youtube.com/watch?v=x_9fQEqZCWs 
https://www.youtube.com/watch?v=hDiqy-XrRFI 
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Roman Šiser 
 
romansiser@gmail.com 
roman.siser@ceskainovace.cz 
 
http://lnkd.in/d_u-VEW 
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